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Press Release Distribution Services: Proper Use, Misuse, Best Practices & Platform Comparison
Executive Summary

Press release distribution services are essential infrastructure within modern public relations, investor relations, and
corporate communications. In an era where brands must communicate across dozens of channels simultaneously—
news outlets, investor platforms, trade media, analysts, search engines, aggregators, compliance portals—distribution
networks offer what individual outreach cannot: instantaneous, synchronized, large-scale dissemination of official
information.

Yet the value of these platforms is frequently misunderstood. Some organizations expect distribution to function as a
replacement for media relations. Others assume distribution automatically delivers earned stories, drives leads, or
creates buzz. And many early-stage companies underinvest in distribution, not realizing that corporate credibility and
discoverability depend on having a reliable, timestamped channel for official company statements.

This whitepaper provides a comprehensive analysis of:

e The intended purpose of press release distribution

e What distribution services cannot do

e Best practices and common missteps

¢ A detailed side-by-side comparison of PR Newswire, Business Wire, and EIN
Presswire

e Strategic recommendations tailored to different business sizes, maturities,
and industries
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By understanding the role distribution services play within a modern communications ecosystem, organizations can
make informed decisions that improve visibility, strengthen credibility, support compliance, and enhance long-term
brand reputation.

SECTION 1: What Press Release Distribution Services Are Meant to Do

What Press Release Distribution Services Are Meant to Do

Press release distribution networks are designed to ensure the broad, authoritative, and verifiable publication of corporate news at scale.
Their functions span several operational and strategic categories:

1. Establish Official, Timestamped Public Record

When a company publishes important news—funding rounds, M&A activity, product launches, litigation updates— it must establish:
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Press release distribution networks are designed to ensure the broad, authoritative, and verifiable publication of
corporate news at scale. Their functions span several operational and strategic categories:

1. Establish Official, Timestamped Public Record

When a company publishes important news—funding rounds, M&A activity, product launches, litigation updates—it
must establish:
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e Averified timestamp
¢ A controlled version of the announcement
e A publicly accessible source

Distribution creates a permanent canonical record that investors, journalists, regulators, and industry stakeholders
can reference.

This is especially critical for:

Public companies

Companies undergoing due diligence

Startups in fundraising cycles

e Firms navigating litigation or regulatory scrutiny

2. Provide Guaranteed Broad Syndication

Distribution networks publish releases across:

e National and regional news sites

Industry and vertical media

Financial portals (e.g., MarketWatch feeds)
Aggregators (e.g., Yahoo! News/Finance, AP partners)
Data terminals (Bloomberg, Refinitiv, FactSet)*

(*platform-dependent)

This ensures your news is seen somewhere—even if reporters choose not to write about it.

Syndication improves:

General visibility

Brand authority

Message alighment across markets
Corporate discoverability



Press Release Distribution Services: an insider
overview

3. Support Investor Relations & Regulatory Compliance

For public companies, distribution fulfills mandatory disclosure obligations:

Earnings

Guidance updates
SEC-adjacent announcements
Executive changes

e Material events

For private companies, distribution builds the transparency profile investors expect.
4. Improve SEO and Digital Footprint

While syndicated articles do not drive high referral traffic, they do provide:

High-volume backlinks

e Domain authority signals

Indexed content across authoritative domains
Reinforcement of brand keyword clusters

e SERP presence for key branded terms

The result is incremental SEO lift, particularly for early-stage companies without established domain strength.

5. Enable Equal Access to Information

Distribution ensures no one stakeholder receives news before another—a core principle of fair disclosure and ethical
communications.

Simultaneous dissemination:
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Reduces misinformation risk

Supports analyst alignment

Guarantees message consistency

Protects companies from claims of selective disclosure

6. Function as Centralized Content Infrastructure

Distribution libraries become de facto corporate archives:

e Press history

e Milestone tracking

e Executive quotes

e Timelines for investors, banks, analysts

Companies rely on this archive during:

¢ Funding rounds

o M&A processes
Strategic partnerships
Media audits

Crisis communications

SECTION 2: What Press Release Distribution Services Are NOT Intended For
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What Press Release Distribution Services Are NOT
Intended For

Many organizations misuse distribution because they overestimate its purpose. Here is what press release distribution
cannot do:

1. Distribution Does NOT Replace Media Pitching

Journalists rarely wake up and browse wire feeds looking for feature stories.
Most news coverage is secured through:

<« Personalized, targeted email outreach @ Journalist
. relationships
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Distribution is a broadcast mechanism—NOT a persuasion mechanism. ‘:Ri

2. Distribution Does NOT Guarantee Coverage |

This misconception causes more PR disappointment than anything else.
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Many organizations misuse distribution because they overestimate its purpose. Here is what press release
distribution cannot do:

1. Distribution Does NOT Replace Media Pitching

Journalists rarely wake up and browse wire feeds looking for feature stories. Most news coverage is secured through:

e Personalized, targeted email outreach
e Journalist relationships

e Clear angles and storytelling

e Exclusives and embargoes

e Contextual relevance

Distribution is a broadcast mechanism—not a persuasion mechanism.
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2. Distribution Does NOT Guarantee Coverage
This misconception causes more PR disappointment than anything else.

A press release is not:

e Astory
e Areason for journalists to write
¢ A guarantee of visibility beyond syndication

Distribution = availability
Pitching = persuasion
Coverage = editorial judgment

3. Distribution Does NOT Create Demand or Leads

Press releases don't:

e Generate MQLs

e Bringin prospects

e Close sales

e Replace targeted ads or outreach

They support awareness but not conversion.
4. Distribution Does NOT Replace Thought Leadership

Executives still need:

e LinkedIn content
Byline articles

Speaking engagements
Analyst conversations

Long-form messaging
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Distribution is not narrative building—it's message delivery.
5. Distribution Does NOT Transform Weak News Into Strong News
No wire service can “fix” an announcement that isn't newsworthy.

Weak announcements result in:

e Limited engagement
¢ Minimal pickup
e Minimal SEO value

SECTION 3: Expanded DOs and DON'Ts

Top 12 Press Release DO s/

Qf/ o DO Validate that your story is newsworthy
=3 o DO Choose distribution timing intentionally (e.g, Tuesday-Thursday AM ET for business news)

- o DO Write strong, factual headlines
ARRRRSE
TUE-THU AM o DO Prioritize clarity over creativity in the lead paragraph

o DO Include verifiable metrics
/ o DO Incorporate a compelling executive quote
‘ 1 | I I @) DO Add multimedia (images, charts, product photos) when possible
m o DO Use AP-style formatting
O DO Tailor your boilerplate for relevance

o DO Integrate keywords strategically

o DO Use distribution analytics to inform future releases
o DO Combine distribution
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Top 12 DOs

DO validate that your story is newsworthy

1. DO choose distribution timing intentionally (e.g., Tuesday-Thursday AM ET for business news)
DO write strong, factual headlinesDO prioritize clarity over creativity in the lead paragraphDO include
verifiable metricsDO incorporate a compelling executive quote

2. DO add multimedia (images, charts, product photos) when possible
DO use AP-style formattingDO tailor your boilerplate for relevanceDO integrate keywords strategicallyDO use
distribution analytics to inform future releasesDO combine distribution with outreach to journalists, analysts,
partners, investors

Top 12 DON'Ts

DON'T distribute minor updates as press releasesDON'T expect distribution to generate coverageDON'T write
sales-oriented copyDON'T misuse superlatives without evidenceDON'T publish without internal
legal/compliance reviewDON'T overlook geographic relevanceDON'T reuse outdated boilerplateDON'T
publish at low-readership timesDON'T distribute before coordinating with stakeholdersDON'T ignore
formatting standardsDON'T rely only on wire analytics for PR success measurementDON'T confuse
impressions with meaningful engagement

SECTION 4: Platform Comparison

PR Newswire (Cision)

Strengths

Highest credibility among U.S. newsrooms
Largest domestic distribution network

Preferred by Fortune 500 companies
Strong SEO and syndication performance
e Deepindustry segmentation (tech, finance, healthcare, etc.)

Limitations
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e Most expensive option
¢ Requires annual membership
e Can be slow to onboard new customers

Best For

e Public companies

Late-stage growth companies
Regulated industries

Investor relations
National-level announcements

Business Wire (Berkshire Hathaway)

Strengths

e Strongest global reach

Deep financial market integration
Highly trusted internationally

Strong European and Asian penetration

Often preferred for cross-border M&A

Limitations

e Premium pricing
e |Lessstartup-friendly

Best For

¢ |nternational companies

e Market-moving announcements
e Multi-region product launches

e Financial and legal disclosures
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EIN Presswire

Strengths

Very affordable
No membership fees

Fast turnaround
Good for SEO reinforcement

Easy for early-stage companies

Limitations

e Lower newsroom visibility
e Limited credibility among tier-1 journalists
e Smaller distribution network

Best For

Private companies

SMBs

SEO-driven distribution

Volume-based announcement strategies

SECTION 5: Recommendations for Businesses
Startups & Seed-Stage Companies

Prioritize cost efficiency.
Recommended:
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e EIN Presswire for general visibility
¢ Combine with direct pitching
e Use high-frequency, low-cost distributions

Series A-C Growth Companies

Credibility becomes mission-critical.
Recommended:

e PR Newswire for milestone financial announcements
e EIN Presswire for product and customer (non-financial) releases

Enterprise Companies

Visibility AND compliance matter.
Recommended:

¢ PR Newswire for most major announcements
e Business Wire for global or financial releases

Public Companies

Regulation dictates the platform.
Recommended:

Business Wire or PR Newswire exclusively



